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Disclaimer

• Information presented in this slide deck should be used only as a 
reference. Although care has been taken in creating this presentation, 
participants should consult the actual text of the statutes and regulations 
published by the appropriate state or federal authority.



Who Am I

• Owen Caine
• Executive Vice President, Government Relations and Public Policy

• Household & Commercial Products Association



What Are We Covering Today?

• Increased interest in transparency (communication)

• California SB 258



Increased Interest in Transparency

• A steady increase in interest from
• NGO’s

• Legislators

• Regulators

• Retailers

• Market Advantage



California SB 258

• SB 258 – The Cleaning Products Right to Know Act of 2017

• A negotiation between
• Sen. Ricardo Lara

• CA and National NGO’s

• Labor Unions

• Manufacturers

• HCPA



California SB 258 Continued

• No one got everything they wanted, but all sides could live with the result

• Could serve as a national model

• Seen as de-facto national law



Who must Disclose

• Manufacturer of Designated Product Sold in California
• A person or entity who manufacturers the designated products and whose name 

appears on the product label; OR

• A person or entity who the product is manufactured for or distributed by, as identified 
on the product pursuant to the federal Fair Packaging and Labeling Act.



What Products Must Disclose

• Chemically Formulated Consumer 
Product” sold in California

• Household

• Institutional

• Commercial

• Concentrates

• Ready to use

• NOT industrial use

‣Designated Products

‣ Air care Product

‣ Automotive product

‣General cleaning product

‣ Polish or floor maintenance 
product

‣ Used primarily for janitorial, 
domestic, or institutional 
cleaning purposes



When to Disclose

• January 1, 2020: Online disclosure requirements trigger

• January 1, 2021: On-label disclosure requirements trigger

• January 1, 2023: Intentionally added Prop. 65 ingredients must be listed on-
label and online.



Disclosure Online

• All intentionally added ingredients, listed in order of predominance by 
weight, except ingredients present at a weight below on percent may be 
lists in any order.

• A list of all nonfunctional constituents present in a products at a 
concentration at or above 0.01 percent (100ppm)

• 1,4 dioxane must be disclosed at 0.001 percent (10ppm)



Disclosure On-Label

Two options for on-label disclosure

Option 1

‣List each intentionally added 
ingredient in a product that is 
included on a designated list

‣List each fragrance allergen 
present at or above 0.01 
percent (100ppm)

Option 2

‣List all intentionally added 
ingredients in a product 

‣A predetermined statement 
the product contains 
fragrance allergens.



Designated Lists

• Lists are 23 authoritative lists individually codified and largely inclusive of 
those on the California Department of Toxic substances Control Safer 
Consumer Products Candidate Chemicals list, including and subsequent 
revisions.

• The lists are not static.





Ingredient Information Websites
Beth Ludwick, Executive Director, Alliance for Consumer Education (ACE) 

and Vice President, Communications, HCPA



Overview of Ingredient Information Websites

• Common themes across ingredient information webpages

• Meet the requirements for the California Cleaning Product Right to Know Act

• Make ingredient and safety information digestible and approachable

• Reinforce scientific expertise

• Track company milestones

• Provide opportunities for those seeking a deeper dive



Overview of Ingredient Information Websites

• Common sections built into ingredient information websites

• How ingredients are chosen

• How we determine what is safe (standards)

• Product catalog with ingredient information and SDS 

• Links to and area promoting SMARTLABEL 

• Functions of common ingredients or an ingredient glossary

• FAQs about certain ingredients, including fragrance

• FAQs about allergens and other specific issues

• Support of California Cleaning Product Right to Know Act

• Lists of Lists

• It is a requirement that links to the relevant designated lists 

be grouped together in a single location. 

Most sites have all of these and 
more, but we cannot cover 
everything today. If one section is 
not covered for a particular 
company, that does not mean it is 
not there. 



Examples of Ingredient Information Landing Pages
http://www.rbnainfo.com/

http://www.rbnainfo.com/


Examples of Ingredient Information Landing Pages
http://www.rbnainfo.com/whats-whys-hows.php

http://www.rbnainfo.com/


Examples of Ingredient Information Landing Pages
http://www.rbnainfo.com/whats-whys-hows.php

http://www.rbnainfo.com/


Examples of Ingredient Information Landing Pages
https://www.henkel-northamerica.com/brands-and-businesses/laundry-and-home-care

https://www.henkel-northamerica.com/brands-and-businesses/laundry-and-home-care


Examples of Ingredient Information Landing Pages
https://www.all-laundry.com/products/sensitive-skin-detergent/all-free-clear-mighty-pacs-detergent

https://www.all-laundry.com/products/sensitive-skin-detergent/all-free-clear-mighty-pacs-detergent


Examples of Ingredient Information Landing Pages
https://www.unileverusa.com/brands/whats-in-our-products/

https://www.unileverusa.com/brands/whats-in-our-products/


Examples of Ingredient Information Landing Pages
https://www.seventhgeneration.com/insideSVG/ingredient-science

https://www.seventhgeneration.com/insideSVG/ingredient-science


Examples of Ingredient Information Landing Pages
https://www.seventhgeneration.com/insideSVG/ingredient-glossary

https://www.seventhgeneration.com/insideSVG/ingredient-glossary


Examples of Ingredient Information Landing Pages
https://us.pg.com/ingredients/

https://us.pg.com/ingredients/


Examples of Ingredient Information Landing Pages
https://us.pg.com/ingredients/

https://us.pg.com/ingredients/


Examples of Ingredient Information Landing Pages
https://us.pg.com/product-safety/

Keeping Your Family Safe

https://youtu.be/zoKiUj0AFmc

https://us.pg.com/product-safety/


Examples of Ingredient Information Landing Pages
https://www.thecloroxcompany.com/brands/what-were-made-of/

https://www.thecloroxcompany.com/brands/what-were-made-of/


Examples of Ingredient Information Landing Pages
https://www.thecloroxcompany.com/brands/what-were-made-of/our-approach-to-safety/

https://www.thecloroxcompany.com/brands/what-were-made-of/our-approach-to-safety/


Examples of Ingredient Information Landing Pages
https://www.thecloroxcompany.com/brands/disinfecting-lowdown/
/

https://www.thecloroxcompany.com/brands/disinfecting-lowdown/
https://www.thecloroxcompany.com/brands/what-were-made-of/our-approach-to-safety/


Examples of Ingredient Information Landing Pages
http://www.smartlabel.org/

http://www.smartlabel.org/




Ingredient Communication 
Implementation Update

Steve Bennett

Senior Vice President

Scientific Affairs



Public Meeting on Household Cleansing 
Products Regulations (6 NYCRR Part 659)

• DEC is holding a public meeting to discuss amendments to the household 
cleansing product rules (6 NYCRR Part 659) that are being considered for 
adoption. Amendments include specifying what information must be reported 
about covered products and their ingredients, how information should be shared 
with DEC for the public record, the type of studies that must be reported, and 
how confidential business information should be handled.

• DEC is looking for input on disclosure of nonfunctional ingredients, issues around 
confidential information, and how to disclose when a product’s formulation 
temporarily changes, as well as other regulatory concerns.
• Date: February 24, 2020 @ 1:00 pm 
• Location: NYS DEC, 625 Broadway, Public Assembly Room 129 A/B, Albany, NY 12233

• DEC is undertaking a rulemaking process to amend Part 659. Amendments will 
include specifying what information must be reported about covered products 
and their ingredients, how information should be shared with DEC for the public 
record, the type of studies that must be reported, and how confidential business 
information should be handled. Interested parties are encouraged to review the 
recommended best management practices for cleaning product ingredient 
disclosure (PDF), which offers more detail on what is being considered for 
inclusion in the rulemaking.
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http://www.dec.ny.gov/docs/materials_minerals_pdf/cpidbmps.pdf


Cleansing Product Information Disclosure Program
Recommended Best Management Practices



CA CPRKA – When to Disclose

• Online disclosure now required (effective January 1, 2020)

• January 1, 2021: On-label disclosure required

• January 1, 2023: Intentionally added Prop. 65 ingredients must be listed on-
label and online

Hierarchy
• HCPA Name or INCI Name

• IUPAC Name

• Chemical Abstracts Name

• Common Name
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HCPA Product Ingredients Dictionary

• Facilitate Ingredient Communication
• Maximize transparency
• Clear, simple, precise and consistent terminology
• Exact definitions and all synonyms
• Maintain CBI and proprietary technology

• Ingredient Disclosure
• Preferred nomenclature for CA CPRKA & NYSDEC BMP criteria
• U.S. Environmental Protection Agency Safer Choice Standard 
• Walmart Policy on Sustainable Chemistry in Consumables

• Assist in Regulatory Compliance
• VOC Status – VOC, Non-VOC, Exempted VOC, etc.
• EPA Safer Choice and EPA FIFRA 25(b) Approval Status
• Technical and Regulatory References

• Assist in Research and Development
• Find candidate ingredients and manufacturers for formulation



HCPA Dictionary Ingredients Information



Isopropanol Example

• HCPA Name - isopropanol

• INCI Name - isopropyl alcohol

• IUPAC Name - propane-2-ol

• Chemical Abstracts Name - 2-propanol

• Common Name - rubbing alcohol

Other Technical Names



Glossary of Ingredient Functions

• Antifoaming Agent is a substance that reduces the tendency of finished products to 
generate foam on shaking or agitation. The ability of a material to act as an antifoam 
depends on its tendency to concentrate on the surface of existing or forming bubbles 
and to disrupt the continuous films of liquid surrounding them.

• Antimicrobial Agent is a substance that kills microorganisms or prevents or inhibits 
their growth and reproduction. An Antimicrobial Agent can be used as an 
antimicrobial preservative. Antimicrobial Agents are also used as active ingredients in 
FIFRA-registered sanitizers, disinfectants and sterilants, which are products that that 
destroy, neutralize, or inhibit the growth of microorganisms on a surface or in water. 
See also Preservative.

• Solvent is a substance employed to dissolve and maintain in homogenous solution 
other ingredients in consumer products, and/or to allow the product to solubilize 
soils on surfaces and facilitate removal. The most common solvent used in consumer 
products is water. Common organic solvents include hydrocarbons or oxygenated 
hydrocarbons (alcohols, glycol ethers, glycols, etc.).

• Viscosity Decreasing Agent is a substance that enhances the fluidity of products 
without significant lowering of the concentration of the active constituents. Its 
efficacy depends on concentration and is highly specific for each type of product.





HCPA Product Ingredients Dictionary



What’s Next for Ingredient 

Communication and Product 

Transparency

Elizabeth Ritch

Project Manager, CleanGredients

GreenBlue

January 29, 2020





Why seek 
transparency?



Consumers have less trust in 
brands, but want brands to 

help them lead a healthy and 
sustainable lifestyle.



78% of consumers say they 

trust transparent brands 
more.

Futerra/The Consumer Goods Forum, 2018, https://www.theconsumergoodsforum.com/wp-content/uploads/2018/10/CGF-Futerra-Transparency-and-the-Honest-Product.pdf

Label Insight, 2016, https://www.labelinsight.com/transparency-roi-study

https://www.theconsumergoodsforum.com/wp-content/uploads/2018/10/CGF-Futerra-Transparency-and-the-Honest-Product.pdf
https://www.labelinsight.com/transparency-roi-study


87%
of corporate experts 
think consumers are 

satisfied with product 
transparency

55%
of consumers think 

brands should provide 
more information



What do 
consumers really 
want to know?



The Role of Third-Party Certifications



The definitive database of market-

ready chemical ingredients pre-

approved to meet EPA’s Safer 

Choice standard

CleanGredients.org



770 

ingredients

Chelating Agents

Colorants

Defoamers

Emollients

Enzymes and Enzyme Stabilizers

Fragrances

Odor Eliminators

Optical Brighteners

Oxidants and Oxidant Stabilizers

Plasticizers

Polymers

Preservatives and Antioxidants

Processing Aids and Additives

Solvents

Specialized Industrial Chemicals

Starter Formulations

Surfactants

Water Soluble Films

and counting!



Getting Value 
from  Product 
Certifications



Think Beyond 
Ingredient 
Disclosure





87%
Of consumers report having a 

more positive impression of a 

company when they see the Not 

Yet Recycled label, because the 

brand is “being honest and 

transparent, even if something is 

not recyclable.”

https://how2recycle.info/assets/uploads/featured/How2Recycle-

Consumer-Survey-Analysis-Report-May-2019-2.pdf



Key Takeaways
1. Transparency helps build trust and brand 

reputation

2. Third-party certifications can help boost 

credibility, but make sure consumers understand 

what they mean

3. Think about the whole product lifecycle

4. Honesty is a good thing – even when there’s work 

to be done



CleanGredients.org

info@cleangredients.org

@CleanGredients

Elizabeth Ritch

Project Manager

434.202.4842

elizabeth.ritch@greenblue.org



Questions?
This webinar was recorded and will be sent out to the attendees, along with the PowerPoint Presentation 


